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INTRODUCTION

LLLEMEN

The Leading Men's Lifestyle Magazine in China.

SPIRITED STYLISH SEDUCTIVE
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A magazine to surprise, to inspire, to entertain and

to serve the new generation of Chinese Men.
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The magazine was honored with the prestigious I'Oreal Fashion Media Award 2011 one year after it was founded.
Our original photographs, stunning and superb, have been repeatedly reprinted by “MEN's CLUB” magazine (Japan),
“ELLEMAN" magazine (Hong Kong) and “ELLE” magazine (Taiwan).
Our feature articles have been repeatedly reprinted by such magazines as “VISTA” .
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ELLEMEN Interview

We tell stories of somebodies, but
we don’ tlose sight of the tales of
nobodies. We track down showbiz
megawatt names, art gurus,
business leaders and new faces that
are being catapulted to stardom to
explore, in a hard-edged way, the
unchartered territories of social
veneer and get the lowdown on
what make these people who they
are. Let’ s celebrate outstanding
creativity and wisdom. Let's pay
ingle day in this
fast-paced world.
With feature story and video
in sync, we provide different
perspectives on people and give
our readers unusual reading

experiences.

Truemen Show

A charismatic man is groomed.

A charismatic man has style. We

hound down charismatic men and

help them keep their charisma.

Our ELLEMEN men not only

are the cream of the crop, but

also are physically attractive. Our

ELLEMEN men have a flair for
“shaping” their body. We believe

that creative thinking and physical

attraction go hand in hand. In each

issue, we use great shots to flesh out

the men from different sectors, and

their easy confidence leaps out from

the pages.

City Culture

issue, we head to a city,

stic or foreign, to take superb
fashion shots and write a feature
article. We will offer our insightful
understanding of what we see, and
make our creations truly pleasant to
the eye. Our accounts of the people
we meet will tug at the heartstrings
of our readers. We will show how
beautiful life is. We will prove how

fascinating a city could be.




ABOUT HEARST
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About Hearst
Magazines China
Hearst Magazines China is a
100% subsidiary business unit of

Hearst Corporation and has been
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operating in China since 1988.
Our three main vehicles are Hearst
Advertising, Next Idea China and
Hearst Distribution. We offer multi-
media business Innovation services
via advertising campaign planning
& execution, digital marketing
service, TV content production,
database & CRM solutions and
nationwide retail distribution
management. We have a staff of
more than 600 people in China, in
Beijing, Shanghai, and Guangzhou
offices. Hearst Magazines China
has always been determined to
lead the new trends in the media
industry. Hearst Magazines

China affects millions of readers,
not only on the basis of the total
circulation of more than 13 million
magazines per month covering
fashion trends, beauty, health, car
and home decoration; but also

on the vigorous promotion of the
integrated marketing of new media
platforms including print, web, TV,
APPs, events, a credit card and
distribution. Hearst Distributions
has powerful sales and distribution
abilities; covering 50,000 retail
POS in China.
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whose life could continuously INSPIRE others
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WE TOY WITH COOL STUFF
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WE DO REPORTS
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Windows Phone

DO REPORTS

that worth deep READING
cmd deep THINKING.

Cobaret
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WEILLUSTRATE FASHION
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ILLUSTRATE
FASHION.

with REAL style true to life
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READERSHIP
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Reader Analysis

Successtul professionals, business
men, white collars, entrepreneurs,
decision makers. 63% of readers

are males from 25 to 34.

Average Personal
Monthly Income
21,079 RMB. 15% readers'
monthly income 1s more than
50,000 RMB.

72%BNBETEXRR E1EZERMB3,000-20,000/ B,

Fell It Foll ik, MG, FI¥0,

W5, SRz
63 %8G A 25-345 1.

63%

b3%IEETEN25-345F L.
63% of readers are males
from 25 to 34.

RMB21,079,

15% B N\#BIFRMB50,000.
21,079 RMB.

15% readers' monthly income is
more than 50,000 RMB.

IR

72% of readers are willing to spend RMB 3,000 to 20,000/month on the consumption of clothing.

77 %ANFRFRFR, IKEENR . REVIFERMNE25-57; EEHIWEREI05-555,
77% of readers plan to upgrade their watches and cars. RMB 550,000 average budget for car purchase and RMB 11,000 for watch buying and have a budget 7 7%

of RMB 20,000-50,000 for buying wristwatches.

68%HIEE AFMIERE RIS Ho

68% of readers will closely read a majority of ads in the magazine.

6O%HTEEINNRE SEESEME.

66% of readers consider magazine advertisements worthwhile.

Consumption Trends
72%o of readers are willing to spend
RMB 3,000 to 20,000 on the
consumption of clothing;

77% of readers plan to upgrade
their watches and cars. RMB
550,000 average budget for car
purchase and RMB 11,000 for
watch buying and have a budget
of RMB 20,000-50,000 for buying
wristwatches.

68% of readers will closely read a
majority of ads in the magazine.
660 of readers consider magazine

advertisements worthwhile.

Lifestyle

They pursue a high quality of
life,new technology and enjoy
brand culture. They pursue success,
stress social status and follow

those with fresh, new ideas. They
are reasonable and independent.
Exuding an extraordinary
personality is our readers' strongest

value.

72%
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CREATIVE MARKETING
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The Most Creative
Annual Event

e Voice of ELLEMEN Anniversary
With the most creative event, the
voices of ELLEMEN will be heard.

¢ Hamilton behind the Camera
Awards

The most touching annual gala
originated from Hollywood.

Let's give our support to China's

growing movie industry.

ELLEMEN Opinion
Leaders Clu

This is where some of the big
name opinion leaders like to hang
around and creative marketing
can influence these people

most effectively. By organizing
appealing interactive events and
demonstrating the life attitudes and
stories of highfliers, ELLEMEN
Readers Club provides an effective
platform where leaders from
different sectors can network and

socialize.

ELLEMEN Micro-Movie
By November 11, 2012,
“LEGENDS of ELLEMEN?
ELLEMEN's non-fiction micro-
movie series, had been played
7,882,584 times. “A ELLEMEN
Production" has become
synonymous with quality micro-

movies.

ELLEMEN's aspirations and
pursuits in the field of movie will
hands down bring ELLEMEN's
micro-movie to a crest of a wave.
The micro-movies are played

in such channels as ellemen.
youku.com, iPad e-magazine and
ELLETYV, each reaching a hefty

million subscribers.

ELLEMEN iPR

& Channel Promotion
We keep our eyes peeled for
opportunities brought by new
media. In addition to ELLEMEN's
official micro blog, the micro blog
of our outstanding editorial team
and ellemen. youku.com, we have
formed long-term partnerships
with such portals as www.sina.
com, www.sohu.com and www.
yahoo.com as well as such
specialized websites as www.letv.
com and www.iwatch365.net, and
through interaction with celebs,

we disseminate the content in
numerous forms through numerous
channels to generate more exposure
and extend our reach.

Nationwide circulation, covering

hundreds of cities.

18
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OUTDOOR DISPLAY & DISTRIBUTION

TR A%
Newsstand 440,200 T L _ (o)

Bookstore 37,200 il .
Subscription 117,800 e DISplOy

Display 24,800 " ."!.f i
Total 620,000 pete 'I 90/
e o
AN

: ¥ Subscription

6%

Rookstore

71%

Newsstand

7

Figures Area Readership Percent
1 Beijing 111,600 18.0%
Shanghai 117,800 19.0%
Guangzhou 55,800 9.0%
Zheliang 55,800 9.0%
JiangSu IH 31,000 5.0%
SiChuan Tl 37,200 6.0%
LiaoNing ke 18,600 3.0%
ShenZhen sl 18,600 3.0%

W |0 |N || || |DN

ChongQing BR 19,840 3.2%
HuBei hivield 12,400 2.0%
TianJin xiE 12,400 2.0%
ShanDong W 13,640 2.2%

Sy L
SR ARIT iBE HuNan W 9,300 1.5%

i
S R 6T Ny S S Ny A
(WD - / — -
WA B, AT AN e T/. YoanRlan sE 740 L%
RO TR ST ALy A - s - — HeBei e 6,200 1.0%

100K & T A G IE R
BRI TRE R
200K HBTRIERR.

Heilongjiang BT 7,440 1.2%
Fulian (=t 11,160 1.8%

JiangXi 178 6,200 1.0%

JiLin ER 11,160 1.8%

Launch In Style
Reaches more than 620,000

targeted men.

GuangXi 6,200 1.0%
ShanXi 11,780 1.9%

New distribution channels ShanXi G 7440 1.2%

development, on sales in Hong i

GuiZhou 6,200 1.0%
Kong, the e-commerce.
Display in more than 100 5-stars Xinjiang - 6,200 1.0%

hotels nationwide. AnHui # 6,200 1.0%

Display in VIP lounges of airports NingXia 6,200 1.0%

nationwide. NeiMeng 6,200 1.0%

Display in more than 200 luxury 20,000 100,07

watch stores.
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ELLEMEN COOL Daily
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iPad E Magazine

In the past year, ELLEMEN iPad
has been repeatedly recommended
by APP Store and won rave reviews
from readers. In 2013, we will
continue to make unremitting
efforts to offer new reading
experiences on iPad and present

our best creations.

Features of

ELLEMEN iPad

Interaction and innovation, which
ensures that the contents are
presented in the best way possible;
Model identification, which ensures
that reading can be very smooth;
Intelligent bookmark, which
records the progress of reading

automatically.

ELLEMEN COOL DAILY

It will be put into service in 2013,

iPAD & iPHONE APP

EENRREEEREEX
R3S EN. HRAE
HIHERET. (FhFER
RAREEDS, FRET
e —tFaEmnng
B, HIE BRI AN
B RES RN

applicable to 10S & Android &
Windows Phone.

Novel and entertaining information
and unique points of views are
presented from ELLEMEN's
perspective. The latest and the
trendiest technologies are used

to make it more user-friendly.

Our goal is that it can be the best
application in the age of 4G.
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Scan QR code below
or search ELLEMEN

in App Store to

down|oad.

BE0IS#1H,
&620,00047,

More than

620,000 readers
by January 2013.

iPAD & iPHONE APP

ELLEMEN iPad iEES1RF
BN, BRI, QU= RAIRARI RIS A B
ELLEMEN iPad Readers Analysis

Chinese men who are high paid, love novel experiences and look for innovative products

(k351 Fike

88% S 81% 25-45%
88% Male 81% Aged 25-45

°
U =l

47% BBIN#BIZ 275, 22%BNBIZ5H 68% AR _E2H
47% Monthly income of over RMB 20,000,
including 22% whose monthly income exceeds
RMB 50,000

68% Bachelor's degree or higher

ZFELLEMEN iPad/REdIr—
Advertisement in ELLEMEN iPad

900/ 90% BEEZZEHHI Ho
o 90% Accept advertisement in the magazine.

420/ 42% INAIEBR—FIGIRERE.
(o) 42% Think advertisements as a pleasure to read.
96(y 96% IARELLEMEN iPadhR{B1SHER.
(o] 96% Think iPad version worth recommending.
420/ 42% EEHEFLEFDAN.
(o] 42% Have recommend the magazine fo friends.
480/ 48% BEFSELLEMENRZE .
(o] 48% Read printed ELLEMEN magazine.

. FtWiPadi®®, £E3000MERSDHT.
Resource° A survey of 3,000 iPad readers nationwide has been conducted.
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2013 RATECARD/ADVERTISING ENQUIRES 2013 RATECARD/ADVERTISING ENQUIRES

ELLEMEN 2013 Rate Card (CNY)

Position | ={ v 2013 Rate ELLEMEN 2013 Calendars

Cover Gatefold x 4P FEPIRITT4P 1,210,000 Issue fRIgEW On Sale Date Material Deadline
1st Fashion Spread Before TOC BRpIE—IREIER 690,000 an T New Year 22/12/11 10/12/11

1st Non-Fashion Spread Before TOC BReIE—IERREER(R, EX 490,000 Feb 1BEATS Valentine's Da 20/1/12 8/1/12
2nd Fashion Spread Before TOC BRpIECIREIER 621,000 Mar BT Anniversary Edition 20/2/12 8/2/12

5 Apr ZE Auto Show 22/3/12 10/3/12
3rd Fashion Spread Before TOC FREI=REER 598,000 o) H&1T Travel 20/4/12 8/4/12
3rd Non-Fashion Spread Before TOC BRe1E=3EREER 598,000 un EZ/RERE Basel Watch Fair 22/5/12 10/5/12

4th Fashion Spread Before TOC SN FESEDY 560,000 ul SH Summer 22/6/12 10/6/12
4th Non-Fashion Spread Before TOC BRe15EIIEREEER 560,000 EAEHE Wine Ma 22/7/12 10/7/12

5th Fashion Spread Before TOC BRpIAIREER 548,000 BT Style 20/8/12 8/8/12
5th Non-Fashion Spread Before TOC BReIERIEREER 548,000 Oct T4 Playthings 20/9/12 8/9/12
DPS before Content BRpIER 517,000 Nov B3% Workplace 22/10/12 10/10/12
1st TOC F—HEREL]W 362,000 Dec R3S Parties 22/11/12 1011/12
2nd TOC 319,000

Full Page Facing TOC 280,000

DPS Spread between TOC & Masthead BREhRINTEIFETT 440,000

Full Page Facing Masthead hRAAE LT 253,000 AHE June HB= September 1082 October
DPS Spread between Masthead & Editor's Letter e AR B EIBEER 418,000 BASEL Supplement Men's Accessories Supplement Coolist Supplement
Full Page Facing Editor's Letter HHEHIBESEENR 250,000

DPS Spread following Editor's Letter HBEIBEER 407,000

Backstage, Contributor WL, FEELR 220,000

Single Page Facing View s “IXHFR” E—8m 210,000

DPS Spread in View TS “IXHR” RESE 352,000

1st Single Page Facing Decode ‘BRI E—ET 200,000

DPS Spread in Decode “fRES” NEET 341,000

Full Page Before Fashion BRAERIEETT 170,000

DPS before Fashion BRAERIFETT 300,000

Full page after Fashion fRIEEEER 142,000

DPS after Fashion BREESHETT 260,000

Inside Back Cover H= 220,000

Inside Back Cover Spread H=ER 363,000 v a L .
Outside Back Cover K 621,000 | i &“‘q]él{jl-"

FUEMEN SupplomentRato Card CNY) ELLEMENSE360/ 01, Hb I 25,

Position I & 2013 Rate

IFCG HEAIHI 4P 735,000 . . .
COVER o - 556,000 ELLEMEN provides innovative
1st DPS before TOC F—HFRpiE 425,000

DPS before TOC BRHiE 354,000 . . . .

Full Page Facing TOC Azsm 210,000 and unque advertisement planning service.
Full Page facing Editor's Letter HEIEER 172,000

Full Page 2b%0Y 134,200

OBC HE 437,000

FQTPFULLT?AGEd B DOUBLE-PAGE SPREAD
ull Page Trimme i
Petie i D%c%l;a;e;%ge Spread Trimmed fﬁﬂ%ﬁ?
214mm x 275mm 428mm x 275mm M. 'FI
Full Page Bleed Double Page Spread Bleed icroriim
STHMRT ESEihey
224mm x 285mm 438mm x 285mm
==z
i:]tﬁ;?l_:‘zﬁ ;ovER GATEFOLD (4P) IS XKH
rimne:

AL, Great Shots

202mm x 275mm

P1 / FP Bleed

2RHmRT

212mm x 275mm

P2P3 / DPS Trimmed
0z iPad/APP
(202mm(P2)+211mm(P3) x 275mm

P2P3 / DPS Bleed e /
BREmRY
(207mm(P2)+216mm(P3) x 285mm

P4 / FP Trimmed
STERYT
209mm x 275mm
P1 / FP Bleed
SREMRT
219mm x 285mm
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